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Your Mobile
Future:

What You Need
SUPER FOR“\“ to Know

www.higherlogic.com
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Welcome

Michael Jones

Director, Mobile Technologies
Results Direct
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Everyday...

ull. AT&T 2 11:16 AM ull. AT&T & - 11:13 AM

-~ - @r

u Andy Acs

Incredibly tough day for everyone at
LivingSocial, whether you said goodbye to
teammates and friends, delivered tough
news, or found your job eliminated. For the
latter, it was a privilege working with

i immensely talented, driven, and fun people.
Social From my time as a recruiter, | have a number

of contacts at various companies, tem
.‘ . ! : p =S, K p
agencies, and with recruiters alike, if there
I n are any introductions | can make or anything

| can do to help, let me know. Keep your
heads up.

a1
g a Like * Comment

Google+ Skype AlM

=3
B a2 8

Messenger FPA Connect GroupMe

Linkedin Facebook Twitter

E[/b 46 people like this.

Jen Hester

| do adore you my weird lovely
friend! I'm pumped | got to know
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Goals for Today <>

Arm & empower you to be a champion for
mobile

Discussion of technology options

Overview of mobile tools Higher Logic provides

How social fits into an overall mobile strategy
and options to increase engagement
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The Rise of Mobile y<>

There were an estimated 5.9 billion mobile
cellular subscriptions globally at the end of 2011

- International Telecommunication Union

1in 7 people in the the United States do most or
all of their online browsing on their mobile

phone

- Pew Internet Project

1 in 8 Internet page views happens on a
smartphone or tablet, doubling in just a year.

- comScore
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Mobile
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g 1979 Bulletin 6
Board Systems
AOL
1997 AOL Instant Messenger

o dcborS)

07 =~ Linked[}] 2003 myspace,

Google:

2004 2006 2011
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The merging of social networking;& 7,

10:36 AM

m Michael Jones
7

A little Monday night football. Loving this
weather!

Like - Comment

&3 Mark Campbell and 16 others like this.

: e John Liang
S Nice seats!

Yesterday at 10:10pm - L.

www.higherlogic.com
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On Smartphones

* Almost 1/4 of S—

3%\
smartphone user’s time  uewe Ofher
IS spent accessing Social e

3%
Networks

- Flurry Analytics, Sept 2012

« 1/2 of all usage of
our site comes from
~ smartphones

Smartphones

- Twitter

www.higherlogic.com



On Tablets

Age Distribution, Smartphones versus Tablets

SUpER ForO™

The iPad vs. Rest of the Tablet Market

Average Age

Smartphones: 30 8.93% ————
Tablets: 34 33% ‘
20% 24%
21% 21%
18% 19% 17%
14%
a
13-17 18-24 25-34 35-54 55+
OiPad
D Smartphones Tablets O Others
@ FLURRY Source: Flurry Analytics, Sep 2012

* iPad still
dominates

* Greater adoption across
older users

y #HUGSF12 www.higherlogic.com




Best Platform for Social y@z

Native App
Faster VS
Offline Mobile Web
Better usability Ubiquitous
Address expectations Email Support

Installed on device
Searchable in app stores

Create Buzz

" #HUGSF12 www.higherlogic.com



1:20 PM -

Discussions

j
ﬂ Michael jones

- i“ CEO Blog e - o
G§¥ by Michael Jones appleediack@retultsdire

7036843912

7036845978

800 626 5224

101 N Columbus $t
Ste 301

* For iPhone & iPod |
* For Android phones

* Available in the iTunes and
Google Play stores

YW :Hucski2

HUG
L Michael Jones
B Discussions
24 People
Inbox

Events

A Announcements
Communities

#8) 2011 HUG Super Forum
§8) Social Strategy

) Community Management

D
- g
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Native Tablet Apps

For iPad, iPad Mini and Google Tablets

CEO Blog

o
| i‘ q ' v-«_m?-uu‘»jn-\ :

S/
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Mobile Web

* Supporting other phone platforms

B
9
& Bill Bachrach

Mary Bell

3
H v
i . /

Beau Ballinger s » <

; olly Balunel L

[ - ™ i <
: s
s

\ iy
* Email support

* Search engines

y #HUGSF12 www.higherlogic.com



“We are thrilled to have the mobile app for our
Connected Community in place. Our members have
been asking for this functionality and we are excited
about all of the different ways that this will drive
engagement and conversation within the platform.
Members have shared that they find the interface
easy and intuitive to use. We look forward to how
this new tool will serve our community and our

membership.”

y #HUGSF12

Laura Brook
Director of Community Development

Your icon
Option to customize

Higher visibility in app
stores and on
members devices

www.higherlogic.com



Covering "?’”
the Basics “.%

Website Access
Events

Publications

Content & News

Creating & Implementing a Publi... >
May 4, 2012

Private Online Communities: Le...

>
September 29, 2012

More...

CEOnly Newsletter: Fall 2012 Iss... >
October 3, 2012

CEOnly Newsletter Archives

>
October 3, 2012

Brief Case: How to Make Expert... >
October 3, 2012




\A\\GHER LOG/C;

| Mobile + Social + Events

N

SUpeR Foro™

10:05 AM o 89% (=)

HUG

S—— __ * Inject Social
.- Networking directly
into Events

HUGSF

e About Event ay, Dece :
Higher Logic Open House
£ Schedule 2:00 PM-8:00 PM; 145A

* |Increase
engagement and
adoption

Exhibitors - R D
2 Client Experts Salon
10:30 AM-11:30 AM; 1458

Communities

Building Engagement Through Commu... >
1:00 PM-2 PM; 146C

SUPERPOWER: Transforming Your Co... >
1:00 PM-2:00 PM; 145B

CMS Il - Advanced Web Editing (Content) >
2:30 PM-3:30 PM; 145A

sy 45 Ideas in 45 Minutes 5

y #HUGSF12 www.higherlogic.com



Mobilize your Community 37«

Events
Advocacy

l ¥ Russell Magnuson

11:41 AM

Michael Abraham
l Rop chgcr' Michael Adelizzi

Michael Aerts

ﬁ Gary Abbott Michael Al-Megdad

Michael Amery
'(;a Anne-Margaret Olsson
L)) ! . The iPad M

Michael Anderson

Michael Arlen

ﬂ Qccnll‘a S:Ifovlch & Michael Armstrong
Michael Ashby

"! ch]sylﬂof"ﬂan. S Michael Auth

Michael Avery

tech+work

'WHAT'S NEXT IS HERE NOW '(;; Anne-Margaret Olsson Michael Aylmer

powered by resultsdirect, Booth 509
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Summary & Conclusions y@z

Mobile technologies have changed how we are social

The merger of social networking and mobile has already
happened and is continuing to gain dominance

To reach the biggest audience we must look at both native
apps and mobile web across both smartphones and tablets

Higher Logic is providing an increasingly sophisticated set of
mobile tools to support Connected Community

Providing mobile tools for social networking should be a key
part of associations’” overall mobile strategy

Look for ways to integrate your community into your
members lives

YW #HUGSF12 www.higherlogic.com



Mobile Strategy Guide

One Member

Many Expectations

THANK
YOU!

Michael Jones

Director, Mobile Technologies
Results Direct

703-548-0505
mjones@resultsdirect.com

Understanding & meeting the needs of your
increasingly mobile members

A puisication by
resultsdirect & S*CIAL
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